
Fort Belvoir 2008 Leisure 

Needs Survey Results
Conducted August Through October



Survey Purpose

The main purpose of the survey is to assess the leisure needs of the Fort Belvoir 

community and determine if we are meeting those needs or if we should focus our 

attention and funding on other areas. 

A secondary purpose is to determine what customer interests are being met outside of 

MWR Fort Belvoir.

The survey data, in conjunction with our ongoing customer satisfaction measures, will be 

used to support management and operational decisions on projects, events, construction, 

capital investment, and programming. 



Distribution versus response 

4,750 paper surveys were distributed, by random sampling : 

Active Duty housing and Single Soldier quarters 2,100

NAF, AF and contractors 750

Mailed to retirees 1,900

Overall return rate: 12.42%

Active-duty return rate 11.67%

Retiree return rate 11.26%

Civilian return rate 16.80%



What is your status?



If you live on Fort Belvoir, in which 

village do you live?



If you live off post, how far away from 

Fort Belvoir do you live?



What is your gender?



What is your age?

15.5%

26%
36.6%

21.3%



Do you and/or your family participate in Fort Belvoir 

MWR activities or use the MWR facilities?



If no, please tell us why: 

1. Distance from post and traffic considerations 

2. Not aware of events 

3. No interest in events 

4. New to area 

5. Ages restricts activities and travel



If yes, please select those in which you and/or your 

family participated or visited within the last 12 months:
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If yes, please select those in which you and/or your 

family participated or visited within the last 12 months:
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If yes, please select those in which you and/or your family 

participated or visited within the last 12 months:
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In what OUTDOOR activities do you and/or your family 

participate off-post?
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In what OUTDOOR activities do you and/or your family 

participate off-post?
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